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SEASON-TO-DATE UPDATE: CABLE NETWORK GALAVISIÓN BEATS BROADCAST NETWORKS 

 
 Outdelivers Azteca América in All Key Dayparts and Beats All Telemundo Soccer  

 
 

NEW YORK, NY, April 4, 2007 – (NYSE: UVN) — During the current season to date, Galavisión, the nation’s #1 
Spanish-language cable network, has outdelivered broadcast networks Azteca América among Hispanic Adults 18-49 
in 4 key dayparts, as well as Telemundo’s soccer coverage. 
 
“For a cable network like Galavision to deliver broadcast-like audience levels is outstanding,” said Joanne Lynch, 
Galavisión’s Senior Vice President and General Manager, “but to actually outdeliver them is even more satisfying. 
These results clearly show that providing the best and most relevant news, sports and entertainment is a winning 
strategy and that Galavision is an option for reaching a national mass audience.”  
 
Galavisión vs. Azteca América Highlights
 

• Among Hispanic Adults 18-49, Galavisión has outdelivered Azteca América: 
 
 Daypart Galavisión Azteca América Advantage
 
 Total Day   80,000   72,000  +11% 
 Primetime 116,000 105,000  +10% 
 Daytime   62,000   37,000  +68% 
 Early Fringe 136,000   64,000  +113% 
 

• During Daytime, Galavisión had nearly twice as many Hispanic Women 18-49 (39,000) than Azteca América 
(21,000) 
 

 
 

• Galavisión’s Boxeo en Esta Esquina (Boxing in this Corner) outdelivered Boxeo Azteca among Hispanic Men 
18-49 by +14%  and 18-34 by +13%. 

 
Galavisión vs. Telemundo Highlights 
 

• All of Galavisión’s soccer coverage, including “Fútbol Liga Mexicana” (Mexican League Soccer,) US Men’s 
National Games and the Nation’s Cup tournament significantly outdelivered all three Telemundo’s properties, 
“Sabado de Fútbol,” “Rumbo al Mundial” and “Fútbol Telemundo” in key demos including: 
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o Hispanic Adults 18-49 (+30%) 
o Hispanic Men 18-49 (+36%) 
o Hispanic Adults 18-34 (+30%) 
o Hispanic Men 18-34 (+40%) 

 
Source: NHTI Nielsen Galaxy Explorer – 06/07 STD 9/18/06-4/1/07. 
 
 
Univision Communications Inc. is the premier Spanish-language media company in the United States.  Its operations 
include Univision Network, the most-watched Spanish-language broadcast television network in the U.S. reaching 99% 
of U.S. Hispanic Households; TeleFutura Network, a general-interest Spanish-language broadcast television network, 
which was launched in 2002 and now reaches 87% of U.S. Hispanic Households; Galavisión, the country’s leading 
Spanish-language cable network; Univision Television Group, which owns and operates 62 television stations in major 
U.S. Hispanic markets and Puerto Rico; Univision Radio, the leading Spanish-language radio group which owns and/or 
operates 69 radio stations in 16 of the top 25 U.S. Hispanic markets and 4 stations in Puerto Rico; Univision Music 
Group, which includes Univision Records, Fonovisa Records, La Calle Records and Mexico-based Disa Records as 
well as Fonomusic and America Musical Publishing companies; and Univision Online, the premier Spanish-language 
Internet destination in the U.S. located at www.univision.com.  Univision Communications also has a 50% interest in 
TuTv, a joint venture formed to broadcast Televisa’s pay television channels in the U.S., and a non-voting 14.9% 
interest in Entravision Communications Corporation, a public Spanish-language media company. Univision 
Communications is headquartered in Los Angeles with television network operations in Miami and television and radio 
stations and sales offices in major cities throughout the United States. 
 
For more information, please visit www.univision.net. 
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