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FOR FIRST TIME EVER, TELEFUTURA IS #2 NETWORK FOR AN ENTIRE 
QUARTER IN PRIMETIME AND TOTAL DAY AMONG HISPANIC ADULTS 18-34 

 
 
MIAMI, FL, April 10, 2007 – For the very first time, TeleFutura reigned as America’s #2 
Spanish-language network for an entire quarter in both Primetime and Total Day among Hispanic 
Adults 18-34. In first quarter 2007, TeleFutura not only achieved its highest ever first quarter 
performance in Primetime among Hispanic Adults 18-34, but also outdelivered Telemundo for the 
second consecutive quarter in Total Day among the key demo.   
 
TeleFutura’s Primetime audience among Hispanic Adults 18-34 (286,000) grew an impressive 
+61% vs. a year ago while Telemundo’s audience (256,000) declined -39%.  
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Year-to-year, TeleFutura achieved double-digit audience growth in Total Day among Hispanic 
Adults 18-34 (166,000, +41%), surpassing Telemundo’s audience (145,000), which suffered a 
decline (-22%). 
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Hispanic Adults 18-34 Audience (000) 
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TeleFutura also continued its double-digit audience growth momentum among Hispanic Adults 18-
49 in first quarter 2007. In Primetime, TeleFutura delivered a record audience performance 
compared to any quarter, not just first quarter, in the network’s history. TeleFutura’s Primetime 
audience among Hispanic Adults 18-49 (474,000) grew +56% vs. a year ago, while Telemundo’s 
audience (509,000) declined by -25%.  
 
 

Primetime M-Sun 7pm-11pm 
Hispanic Adults 18-49 Audience (000) 

 
     
 

474

304

509

683

1Q 2006 1Q 2007

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
Year-to-year, TeleFutura also achieved audience growth in Total Day among Hispanic Adults 18-
49 (269,000) and delivered significant growth (+41%), while Telemundo’s audience (277,000) 
suffered a decline (-14%).  
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“TeleFutura is off to a great start this year,” said Bert Medina, Senior VP and Operating Manager, 
TeleFutura Network.  “First quarter 2007 marks the 4th consecutive quarter we have increased 
audience in key demos in Primetime and Total Day, and we couldn’t be happier with our results.” 
 
 
TeleFutura’s Primetime Programming Highlights 
 
TeleFutura achieved strong year-to-year first quarter growth among key Hispanic viewers in the 
following:  
 

Program  
 

Adults 18-34 Adults 18-49 

Así Es La Vida (This is Life) 
 

(274,000)  +30% (398,000)  +9% 

¿Qué Dice la Gente? (Family Feud) 
 

(220,000)  +118% (380,000)  +88% 

      Cine de las Estrellas (All-Star Cinema)    
 

(333,000)  +72% (563,000)  +71% 

Fútbol Liga Mexicana (Mexican Soccer League)  
                  

(415,000)  +15% (674,000)  +23% 

 
Source:  Nielsen Media Research, NHTI, 1/1/07-4/1/07 vs. 12/26/05-3/26/06.  
 
 
Univision Communications Inc. is the premier Spanish-language media company in the United 
States.  Its operations include Univision Network, the most-watched Spanish-language broadcast 
television network in the U.S. reaching 99% of U.S. Hispanic Households; TeleFutura Network, a 
general-interest Spanish-language broadcast television network, which was launched in 2002 and 
now reaches 87% of U.S. Hispanic Households; Galavisión, the country’s leading Spanish-
language cable network; Univision Television Group, which owns and operates 62 television 
stations in major U.S. Hispanic markets and Puerto Rico; Univision Radio, the leading Spanish-
language radio group which owns and/or operates 69 radio stations in 16 of the top 25 U.S. 



Hispanic markets and 4 stations in Puerto Rico; Univision Music Group, which includes Univision 
Records, Fonovisa Records, La Calle Records and a 50% interest in Mexico-based Disa Records as 
well as Fonomusic and America Musical Publishing companies; and Univision Online, the premier 
Spanish-language Internet destination in the U.S. located at www.univision.com.  Univision 
Communications also has a 50% interest in TuTv, a joint venture formed to broadcast Televisa’s 
pay television channels in the U.S., and a non-voting 14.9% interest in Entravision 
Communications Corporation, a public Spanish-language media company. Univision 
Communications is headquartered in Los Angeles with television network operations in Miami and 
television and radio stations and sales offices in major cities throughout the United States. 

For more information, please visit www.univision.net. 
 
Contact:       Denise Matamoros 
      212-455-4712 
      dmatamoros@univision.net 
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http://www.univision.net/
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